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November 26, 1991

Dr. Albert B. Sabin
3101 New Mexico Avenue

Apt 1001
Washington, DC 20016

Dear Dr. Sabin,

Please find enclosed a copy of the proposal I am sending to all the members of FOLKS'
Board of Directors for consultation and authorization. Also enclosed is an article I wrote
on behalf of Dr. Cheng for general background regarding FOLKS, an estimated operating
budget for FOLKS for the next few months, and a couple of questions regarding FOLKS
of which I would invite you to consider.

The proposal concerns an event slated for next summer and is self-explanatory. In view
of the tight deadline regarding the schedule of this proposed event, wlll you be so kind
as to give this matter your immediate attention. I will appreciate any feedback and
suggestions you can give me. I believe with the success of this event, it wlll enable us to
move forward in achieving our goal of building the hospital. If you have any questions,
please do not hesitate to call me.

I would like to take this opportunity to inform you that we have two new members on
the Board of Directors. They are Mr. James R. Lllley, former US ambassador to China,
and Dr. C. Everett Koop, former US Surgeon General. Both agreed to join our board
recently.

Thank you for your cooperation. I look forward to hear from you.

Yours sincerely,

David Ya
Director of

cc: Tsung O. Cheng, M.D.
Enclosure

6110 Executive Boulevard • Suite 615 • Rockville, Maryland 20852
(301) 230-2570· FAX (301) 770-5819



,
DY Proposal to Board of Directors:

An Idea for developing indirect US "grassroots"
support for FOLKS

November 4, 1991

Executive Summary:
Being a new organization with little or no recognition in this country, it is necessary

for us to generate interests in people's minds about FOLKS. By involving a "high name
recognition" group like the American Volunteer Group (AVG), better known as the
"Flying Tigers" to sponsor FOLKS, it is possible to generate a great deal of local, national
and international interest in FOLKS, its mission, and its activities.

In return, for the Flying Tigers' agreement to act as our sponsor, FOLKS will use its
influence to convince Mt. Bush to issue a Presidential Executive Order honoring members
of the Flying Tigers in July 1992, on the 50th Anniversary of their unit's final mission .

• • •• •

Background.
When Dr. Tsung O. Cheng accepted the unprecedented and prestigeous post of

Honorary President of St. Luke's Hospital in Shanghai, he foresaw the need for St.
Luke's Hospital to improve its services to meet the challenges of the next century. The
only way to do this is to build a completely new hospital due to space restrictions in the
current building. With the expected costs involved and the advanced medical
technologies available in the US, Dr. Cheng decided that to establish a foundation in this
country to benefit St. Luke's Hopsital is the best way to achieve his goal - Frien~s of St.
Luke's Hospital of Shanghai (FOLKS).

Due to the nature of St. Luke's Hospital, being in Shanghai, with virtually no visibility
here in the US, and given the dynamics of US-China political climate, it may be a
challenge to not only generate interests in the hospital's fundraising activities, but also
an opportunity to foster a better US-China relationship. In order to build a "broad
appeal" in the US, it is necessary to involve not only well-known individuals, but also
groups who have more grassroots connections, to speak on behalf of and to act as sponsors
to planned FOLKSactivities.

With the recent events in the Persian Gulf War, and the upcoming celebration of the
50th Anniversary of the US's entry into WWII, aspects of US military history are very
conscious in the minds of the American people. If FOLKS can tap into this collective
nostalgia, we will have a much better chance of receiving public exposure and
generating goodwill to build more credibility.
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Potential "Broad Appeal" Group and their cause.
The group that comes to mind immediately which could serve in this 'sponsorship'

function is the American Volunteers Group, better known as the "Flying Tigers". With a
mystique that few can rival in the annals of US history, and having the obvious
historical connection to China, this group will be ideal for FOLKS if they agree to be our
sponsor.

The "Flying Tigers" is a well-known name in this country, and in many other parts of
the world. Their contributions to the war effort during the darkest days of WWII, and the
value of the morale boost they gave to the people of this nation was incalculable. Yet, it
is ironic that over the years, due to administrative confusion, the US government, not
recognizing the role played by these brave men, fighting against overwhelming odds, and
yet surviving to help in attaining the final victory, has never officially rewarded the
individuals for their exploits, or of the group, for their valiant actions during the
"volunteer" period between September 1941 and July 1942.

For all members of the Flying Tigers, the time that they spent fiying and fighting
under the leadership of the late General Claire Chennault, did not count towards their
promotion, retirement, or points that determined a soldier's priority for discharge from
the military. Nor did they receive veterans' benefits, unless they earned them by their
subsequent services in the war. They were not decorated for their individual acts of
heroism, and were refused their overseas ribbons based on the Flying Tigers' theater of
operation, and ultimately denied the privilege of wearing the "Flying Tiger" pin on their
uniforms. Over the years, various members of the Flying Tigers have received recognition
from foreign governments and their various branches, including the Chinese government
and the British Royal Air Force. The most anyone here in the US has done, in high
official capacity, goes back to when President Franklin Delano Roosevelt wrote a letter to
the group as a whole, praising them for their exploits!

Currently, surviving members of the Flying Tigers are still trying to lobby the
Pentagon for certain veterans' rights and decorations due.

Focus and Objectives.
The main focus point of the initial FOLKS and Flying Tigers relationship is to

convince the President to recognize the Flying Tigers. The goal for FOLKS is to have Mr.
Bush agree to sign a Presidential Executive Order: i) granting members of the Flying
Tigers the right to wear certain campaign medals previously denied them; It) to award
retroactively, to Individual members of the Flying Tigers, gallantry medals for acts of
bravery performed between September 1941 and July 1942; III) to award the Flying Tigers
the Presidential Unit Citation,' Iv) agree to personally participate, together with the
Secretary of Defense and the Head of the Joint Chiefs, at a gala event to be held In July
1992, celebrating the 50th Anniversary of the Flying Tigers's offiCial disbandment.

It is important to note that due to political considerations, it is necessary for us to
treat the two parallel events, the President recognizing the Flying Tigers and Flying
Tigers agreeing to sponsoring FOLKS, as completely separate events. We are not asking
the President to sponsor FOLKS, the Flying Tigers will do that. Our aim is simply to have
Mr. Bush agree to honor American heros.



The Flying Tigers and their "Final Mission".
The concept behind the Flying Tigers sponsorship of FOLKS will be that of a

symbiotic relationship. If FOLKS can make use of our collective efforts, and successfully
bring to the attention of and convince the White House, to officially recognize the
individuals of the Flying Tigers and the Flying Tigers as a distinguished unit, In return,
the "Final Mission" of Flying Tigers will be the sponsorship of FOLKS and to help us
build the hospital in a land where their advantures began 50 years ago.

The launching of this sponsorship will begin with the commissioning of a poster
commemorating the 50th Anniversary of the Flying Tigers. A limited number of the
posters will be signed by members of the Flying Tigers, and will be sold as a high-priced
collector's item. The rest will be sold as an affordable mass market commemorative
poster. The proceeds from the sale of this poster will go to benefit FOLKS. The run size
and distribution of this poster will be determined after a market study, but a preliminary
research indicates that the sale of such a poster can potentially generate about $200,000
for FOLKS. Members of the Flying Tigers can also be organized to go on media and
lecture tours, and In the process, FOLKS' name can be mentioned to highlight their
relationship with us. Further developments of this relationship can Include licensing of
merchandise, such as videotapes etc.

Eventually, with proper organization and Incentives, members of the Flying Tigers
can be FOLKS' local development volunteers. Based on their good standing in their local
communities, Flying Tigers members can help Identify the potential donor base, thereby
creating a readily available and viable fundraising development network, all to benefit
our worthy cause.

If this cooperative venture is undertaken, it will create a win-win situation not only
for both parties concerned, but potentially also for many other historical and aviation
causes.

With a well-planned, long-term public relations campaign, not only will the
awareness of the exploits of the Flying Tigers and the mission of FOLKS increase, but
also highlight other related historical aspects, such as contributions of the fighting men
and women of the China-Burma-India (CBI) Theater - the "Forgotten Front", the 14th Air
Force, etc. The subjects of this public relations campaign can ultimately be spun out to
include the many aspects of aviation: historical preservation through modem
experimental, and other related technologies. With their ties to the aviation and related
industries, the Flying Tigers can help FOLKS develop leads and expand our donor base
in areas we currently do not have strong connections.

I~ is important to note that for FOLKS, this event Is a vehicle in which we stand to be
recognized. With the expected media attention generated, it will be an ideal time to -
announce the mission and goals of FOLKS. The process of fundraising will be made
easier with this well publicized campaign.

FOLKS' Leadership Role.
The main thrust of this campaign will Initially Involve the consent and efforts of one

of FOLKS' Board of Directors, Mrs. Anna Chennault. With her guidance and the Flying
Tigers' cooperation, an agreement can be worked out between FOLKS and the Flying
Tigers, and from then on, FOLKS can Initiate the publicity campaign. Dedicated efforts



of the other members of the FOLKS Board of Directors will then be vitally needed as we
begin to raise awareness, to attract sponsors, and organize the necessary functions
leading up to the events honoring the Flying Tigers.

Cost of Events
The cost of undertaking such an event is high, not only in terms of money, but also of

the labor needed to execute all the "To Do" items. With the help of 'members of FOLKS'
Board of Directors, Flying Tigers volunteers and professional event organizers. we can
determine and organize all that needed to be done. We will identify and solicit spnosors
who may want to donate. participate in, or underwrite expenses relating to these events.

Corporations with historical ties to WWII are the obvious targets, egoCoca Cola,
Wrlgleys, Curtiss-Wright Aircraft, Rayban Sunglasses, Disney Studio, etc. Corporations
with current interests in the Flying Tigers and aviation, egoFederal Express (who recently
acquired business interests in the Flying Tigers Airlines), and any or all of the aircraft
manufacturing companies are also possible donors. Local corporations can be solicited
to participate, egoMarriott Corporation to provide rooms for the Flying Tigers families
and catering for the gala event. Other than corporate sponsors, tickets can be sold to
individuals who are interested in attending the gala event to help defray costs.

Potential sponsors and guests lists will be further explored and identified as this
event develops.

Scheduling and Timing
It is fortunate for FOLKS that 1992 being an election year. With the positive media

attention this event is expected to generate, and it having a reIevent news "peg" to tie
into Independence Day patriotic activities, it is anticipated that, not only the White
House, but also members of the Cabinet and the US Congress, will be more willing to
participate in this celebration.

Between the writing of this proposal at in early November 1991 and July 4/5 1992,
when the anticipated events are to take place, we have about eight months. This is not a
great deal of time to pull together a gala event of this magnitude. However, let us
remember that in 1940, despite all odds, General Chennault and his team of
Washington insiders, working in earnest, managed to assemble a team of young'
volunteers, the aircraft and the necessary supplies, and shipped them half way around
the world to fight a war, in about the same amount of time.

Let us, therefore, dedicate our efforts to foster the cooperation between FOLKS and
the Flying Tigers for our joint causes. As we honor the deserving heroes of yesteryears,
at the same time, we will be helping our own cause to build the new St. Luke's Hospital
in Shanghai. which will be a premier international medical institution for the benefit of
all people.



Proposed Program for the Flying Tigers Celebration and FOLKStie-in events.

July 3.
• Arrival of Flying Tigers members and their families in Washington. DC.

July 4.
• Morning ceremony at the Pentagon. Secretary of Defense and Head of Joint Chiefs present

decorations to members of the Flying Tigers.
• Noon ceremony at Arlington Cemetery to commemorate General Chennault.
• Attend the National Symphony Orchestra concert and fireworks. Performance of specially

requested pieces of music. dedicated to General Chennault and the Flying Tigers.

July 5.
• Evening gala dinner at the National Air & Space Museum. President Bush to attend and

present the Distinguished Unit Citation to the Flying Tigers. FOLKS and Flying Tigers
present original oil painting of the commemorative poster to President Bush.

July 6.
• Members of the Flying Tigers and their families leave for home.


