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Albert B. Sabin, M. D.
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Elland Avenue and Bethesda
Cincinnati 29, Ohio

Dear Doc~~'1-abin:

In view of the recent round-robin of letters regarding the
MEDICAL TRIBUNE and its sponsorship of certain advertising, I
thought you m.ight be interested in m.y reply to Dr, Gennis' s recent
letter.

. I am. beginning to think that despite the recent m.eeting in
New York, which I was unable to attend, the Editorial Advisory Board
of MEDICAL TRIBUNE should actually be editors -in-fact rather than
sim.ply "window dressing". One of the functions m.ight well be the
screening of advertisem.ents, even though one realizes that advertising
revenue is the only source of incom.e for this really excellent little
journal. There m.ight be other functions including nom.inations for so-
called "consultants", etc. One realizes that the m.anaging editor and his
staff does m.ost of this work, but the Advisory Board should really have
som.e specific ftrrct ions .

Sincerely yours,

WD/sb

l_



April 17, 1962

Dr. Joseph Gennis
MEDICAL TRIEU 'E
624 Madis on Avenue
• ew York 22, New York

Dear Doctor Gennis:

Thank you for your note about l-Glutavite and it recent rnent ion
in the Saturday Review. I agree with you that the stat ment in the
Saturday Review were something less than fair. On the other hand, they,
toq make a few points, at least one of whi<.h is not covered in your review.
This i the statement that "Dr. Sadder is chairm.an of the board of the
advertising agency which prepared the ad" and the "Dr. Sackler i one of
the founders and perhaps owners, whether directly or indirectly, of
Medi<.al T r ibun e ;'

The whole matter of jour nal advertising and its r elat ionship to
the editorial board of a journal is often a rather difficult and tricky bu ine s.
As editor of Blood, we have had this problem for a long time, but we
believe it is now completely st r-a ighte oed out. The editor of Blood
have a full veto power on dubious advertising, and the publishers cannot
put a nyt hir.g in that seem to the editors a bit hady, off-color, incorrectly
phrased, etc.

Best regards,

William. Dam.eahek, M. D.

WD/sb


