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Abstract 

SyncMei is a location aware iOS application designed to provide mobile device 
owners with detailed information about businesses and events surrounding their current 
location. The SyncMei application is designed to run on the iPhone (3GS/4/4S), 
iPad(1/2), and iPod Touch (3rd and 4th generation) devices running the iOS 5 mobile 
operating system. The application employs the Foursquare API in conjunction with the 
devices built-in native and/or wireless GPS functions to provide the user with a graphical 
view of up-to fifty locations within an adjustable ten-mile radius of their current location. 
Users can choose from categories such as food, drinks, shopping, arts and outdoors to 
quickly identify businesses that meet their search criteria. SyncMei is tightly integrated 
with the latest social media technologies, Foursquare, Twitter, and Yelp to provide users 
with detailed information about local businesses to include contact information, address, 
phone number, tips, menu, and reviews. This innovative application was designed to help 
mobile device owners explore their surroundings and provide them with the most recent 
tips, reviews and information to help them determine the best places to visit.
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1 Project Description and Intended Use 
 
1.1 Statement of Need 
 

Mobile devices, more notably smartphones, have revolutionized the ways people 

communicate, locate information, and manage their lives. In July of 2011, the number of 

cellular connections reached a staggering five billion, with estimates of reaching the six 

billion dollar mark by the middle of 2012 (“BBC Mobile: News Technology”).  Today 

people use their cellular devices, including tablets, for more than just making phone calls. 

 
Combined with the Global Positioning System (GPS), one of the greatest 

technologies of the 21st Century, mobile device owners have the power to search and 

locate places of interest more efficiently. A popular and free GPS application is Google 

Maps, which according to Google Vice President of Location Service, Marissa Mayer, 

provides map services to 150 Million users (“Sheffer”). 

  
With the explosion of social networking, users can create an online circle of 

friends and family to share their day-to-day activities. Facebook, the most popular social 

networking site has an estimated 800 Million active users, with 50% logged on at any 

time of day (“Facebook”). Other popular social networking sites include Twitter, which 

allows users to create a following of their “Tweets” or short posts, Foursquare, which 

allows users to broadcast their current location to friends and family, and Yelp, which 

provides reviews for businesses. This rapid growth of mobile devices and social 

networking has led to the mass creation of applications which mobile device owners can 

download to manage the content of their social networks. 
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One of the major problems many users encounter is the dis-integration of 

applications, which are typically tailored to a specific platform or site. For instance, users 

who use Foursquare would likely use Twitter, and Yelp to learn more about businesses 

within their local area. As developers and Senior Design students, our goal is to create an 

application that will integrate GPS data using Google Maps with social networking feeds. 

This will allow users to retrieve feedback from their friends, family, and the public about 

the area that they are currently in. 

 
An example of an application that integrates many functions well is Siri 

developed by Apple Inc. Siri is built into Apple’s iOS 5 mobile operating system, which 

syncs a users calendar, address book, mail, messages, alarm, web browsing and many 

other iOS applications. Siri has embodied the concept of allowing the user to interact 

with many applications with the single click of a button. Unfortunately, Siri is not 

integrated with a users social networking accounts, which is what our team set out to 

achieve. 

  
If a user is in New York City and wants to see which restaurants are nearby, they 

would have to go to Google Maps, or a similar GPS map service and do a search based 

on their current location. They could then locate all of the restaurants in their area, but 

that is where the map services functionality ends. To receive reviews about the best 

restaurants in the area, the user would then have to go to Yelp, or Foursquare. The user 

could also log into their social networking accounts to see what their friends and family 

members had posted about the restaurant. This method however, that would require a 

manual search through thousands of entries which would be time consuming and 
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disappointing if no one had posted any reviews. To the average user, this takes more time 

than it should take. The solution is to build an application that integrates Google Maps, 

Twitter, Yelp, and Foursquare feeds, and then parses through the information for the user. 

The user benefits from the application by clicking a single button on one application, not 

three or four, which saves them time and effort. 

  
There are several constraints that this application has, the main one being the 

connections to the various social networking feeds. This application is built for users who 

have experience using social networking applications such as Foursquare, Twitter and 

Yelp. The application does function if the user does not have a Foursquare account, 

however, having one will give the user the full experience of the application. For users 

without a Foursquare account, the team has added functionality to allow the user to sign-

up for an account with Foursquare. A similar constraint is the fact that this application is 

limited to the three social media applications that have been mentioned. It is not abstract 

to the point where users can add other application accounts to the application. 

  
The main restriction to this application is that it is bound to the smart phone 

operating system. The application will be developed for users who own a smartphone 

running the iOS 5 operating system, which include the iPhone (3GS/4/4S), iPod Touch 

(third and fourth generation) and the iPad (2). Users who own Android, Blackberry or 

Windows 7 Mobile devices will not be able to use this application. 
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1.2 Proposed Solution 

In response to the lack of an application that provides location services and 

integrates social networking technologies, the team developed an iOS application using 

the Apple inc. XCode IDE along with the iOS 5 SDK, to integrate features of the Google 

Maps, Twitter, Yelp, and Foursquare APIs.  

 
Google Maps was used as the foundation for the application, because this API 

allowed the team to generate a map view that the user could interface with as shown in 

Figure 1. Additionally, the map view provides the user with the their current location 

based on GPS coordinates and Geo-Points, or location points that the user can select.  

 
In addition to the Google Maps API, Twitter, Foursquare and Yelp APIs were 

implemented to provide the user with multiple sources of information about a specific 

business. It was discovered that combining these sources played a key role in providing 

the user with a quick glance view of several in-demand applications to help the user 

discover new businesses. 

 
Foursquare is a mobile social media application, which allows users to “check-in” 

or provides their current location, and broadcast that information to their circle of friends 

and family. Foursquare users can also send and receive tips, and reviews about locations 

and events, which Foursquare uses to provide “Trending”. Trending is an aggregate of all 

Foursquare users reviews, which provides users with the most popular check-in locations 

in their respected area. SyncMei uses Foursquare data to provide users with information 

about the number of check-ins, tips, and a menu (if available) for the businesses in their 

local area. 



 

 5 

 
Yelp is very similar to Foursquare, in that it provides reviews, feedback and an 

overall rating based on a four-stars system for businesses and events. The great aspect of 

Yelp is that it provides individual ratings for all businesses and events, even if it is a 

chained franchise. Integrating Yelp data into SyncMei provides users with tailored 

reviews, feedback and a specific overall rating for each selected business/event. 

 
Twitter is one of the largest social networking platforms currently available. Users 

with Twitter accounts can send out short messages or “Tweets” of no more than 140 

characters to describe people/locations, thoughts or events. Twitter also uses trending by 

allowing users to append the # symbol to select keywords, making the tweet public to 

users who search for that keyword. The @ symbol can also be appended to a tweets 

keyword to identify people or places and send the tweet to their account. Integrating 

Twitter feeds into SyncMei will provide users with not only the thoughts and ideas of a 

business/event expressed by their friends and family, also known as “Followers” but the 

team believes that they can provide feedback from all Twitter users based on the trending 

tags. Twitter provide the user with the current persona of a local business /event based on 

the thoughts and ideas expressed by other Twitter users. 

1.3 User Profile 

1.3.1 Potential Users 
  

The finalized version of SyncMei was developed for the iOS platform specifically 

using the iOS 5 SDK. This limits its use to users who own an iPhone (3GS/4/4S), iPod 

Touch (third and fourth generation) and iPad (1 and 2). Many of the test users showed 

interest in an Android version, which will likely be developed in the future. 



 

 6 

 

1.3.2 Software and Interface Experience 
  

Users will likely find the interface very intuitive. The first time the application 

launches the user will be directed to a menu screen, which will allow the user to sign into 

their Foursquare account, if the user has one. Additionally, from the settings screen, the 

user can change the applications search radius, and provide feedback.  

 
The next time the user launches the application they will be directed to a Google 

Maps interface, which will show the user their immediate location as a symbol (blue dot) 

and surrounding businesses (red pins). The user will be able to zoom-in/out, and tap on 

the businesses symbols which will provide the user with the business name and phone 

number. Users can also elect to view a list view of the businesses returned, which is 

sorted by distance in miles from closest to farthest away.  

 
Tapping on the map annotations blue arrow or selecting one of the list view cells 

will direct the user to a dashboard which will provide the user with general information 

pulled from each social networking feed.  The user can select a specific social network 

feed, which will direct the user to a screen providing more specific information from that 

feed. 

 

1.3.3 Experience with Similar Applications 
  

Many users already have experience using Google Maps, Twitter, Yelp and 

Foursquare to locate and learn more about the events and current locations. This 
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application aims to integrate all the applications that users are already used to using into a 

single iOS application. 

1.3.4 Task Experience 
  

User must have experience installing an app from the Apple App Store, as well as 

navigating and opening applications on an iOS device. The user must understand basic 

gestures to navigate Google Maps. 

1.3.5 Frequency of Use 
 
SyncMei is an application that can be used on a daily basis. 

 

1.3.6 Key Interface Design Requirements that the Profile Suggests 
 
The Google Maps API was used to create the main map view, which the user 

interacts with, by using touch gestures (tapping/swiping). The map view provides the user 

with symbols and text to represent the surrounding businesses within a quarter to a ten-

mile radius of their current location. The user can simply click on one of the business 

symbols (red pin), which provides the user with information relevant to the business from 

the feed (Foursquare, Twitter, etc.) that the user selected. 
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2 Design  
 
 The SyncMei application was designed to be used by a single user as shown in 

Figure 1 below. The main design requirements used when developing SyncMei included 

allowing the user to authenticate to a Foursquare account, if the user has an account, 

viewing their location on a map, searching for a business close to their current location, 

and viewing information about the business that they chose. 

 

 

      Figure 1 Use Case Diagram 
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2.1 Design Protocols 
 
2.1.1 Oauth 2.0 
 
 The Oauth 2.0 protocol was used to allow users with a Foursquare account to 

authenticate to their account without storing their credentials on the mobile device itself. 

Users are not required to authenticate to Foursquare to use SyncMei, however users who 

do have a Foursquare account will gain access to more information, such as prioritized 

search results, menus, and tips /reviews. Users can choose to login to their Foursquare 

account by accessing the SyncMei settings page and clicking on the “Connect to 

Foursquare” button, which directs the user to Foursquare authentication page as shown in 

Figures 2 and 3 below. Successful authentication is handled by the Oauth 2.0 protocol, 

which returns an access token, which is unique to the users account. SyncMei stores the 

access token on the device and uses the token when querying Foursquare’s REST 

(Representational State Transfer) API. 

 

 
      Figure 2 Foursquare Login      
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Figure 3 Foursquare Authentication 
 
 
2.2.2 GPS Services 
 
 At the heart of SyncMei is the ability to identify the users location using the built-

in native and/or wireless GPS services on the users device. Location services allow 

SyncMei to locate the user and display their location as a blue dot as shown in Figure 4 

below on a map view. When a user searches for a business, SyncMei passes the users 

current latitude and longitude as parameters to Foursquare’s REST API Explore endpoint, 

which returns up to fifty businesses within a given radius of the users location. SyncMei 

uses location services to continuously monitor the users location and update the users 

map view whenever the user moves outside of the radius the user specified in SynMei’s 

settings. Each business returned by Foursquare’s explore endpoint has its own latitude 

and longitude and are represented by red pins which are drawn on the map view as shown 

in Figure 4 below. 
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  Figure 4 GPS Location Services 
 
 
2.2.3 REST (Representational State Transfer) 
 
 As mentioned above, SyncMei receives all of its business data by querying REST 

API services offered by Foursquare, Twitter, and Yelp. SyncMei passes parameters such 

as latitude/longitude, radius, phone number, and category to the GET methods provided 

by the REST API services to retrieve a list of businesses and business specific 

information. 

 
2.2.4 JSON (JavaScript Object Notation) 
 
 Information returned by the Foursquare, Twitter, and Yelp REST services are in 

the JSON format, which is a dictionary of key value pairs. SyncMei employs the iOS 5 

SDK NSJSONSerialization class to retrieve JSON formatted information over network 

services and store the information in an NSDictionay object. The key value pairs can then 

be retrieved and the results displayed to the user. 
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2.2.5 Reachability 
 
 SyncMei relies on a connection to the Internet to query REST services and 

retrieve business listings and individual business information. SyncMei uses the 

Reachability class written by Apple Inc., which uses the System Configuration, 

framework built into the iOS 5 SDK to monitor the state of a users devices ability to 

connect to the Internet. When SyncMei detects that the users device has lost its Internet 

connection, it sends the user an error message warning them that they have lost 

connection to the Internet as shown in Figure 5 below. 

 

 
          Figure 5 Reachability 
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3 Deliverables 
 

Create an iOS application that is compatible with an iPhone, iPod Touch and iPad 

running the iOS 5 firmware.  

- The applications will contain a settings page, which will allow users to: 

• Login, logout and create accounts for Foursquare 

• Change the radius of the map 

- The application will contain a map view, which will show the user their current 

location annotated by a blue dot. 

- The application will keep track of the user’s current location and update the map and 

its annotations as the user’s location changes. 

- The application will contain up to 50 annotations of businesses based on a user-

selected category such as food within the radius of the user’s current location. This 

information will be pulled from the Foursquare API. 

- The application can provide a list view of the annotations that provides the user with a 

list of all the locations as well as a distance to each location. Clicking on any location 

in the list view will provide the user with detailed information about the location 

selected. 

- The application will provide the opportunity for the user to select a new Category and 

Sub Category that will provide more accurate results. 

- The application will provide selectable annotations which when pressed will provide 

the user with detailed information about the location selected. 

- Detailed information for each location will be a combination of public information and 

information pulled from the users social media account (with the users consent) 
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- The Detailed information view will pull Tips and Check-in numbers from Foursquare, 

up to 50 tweets from Twitter about the location and provide the Yelp mobile site of the 

location. 

- The application will fetch if available the menu of the location, and be displayable 

within the app. 

- The application will allow the user to call the location directly from within the app. 
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4 Project Planning 
 
4.1 Project Timeline and Goals 
 

As shown in Figure 6 below, the Gantt chart outlines the development of 

SyncMei, which started at the end of the Fall quarter 2011 and continued through the 

beginning of May 2012. SyncMei was tasked into several main categories: Research, 

Prototyping, UI Graphics and App Store Preparation. 

 

Figure 6 Project Timeline 
 

The research timeline consisted for 40 days and was meant to drive the teams 

understanding of Objective C and building out how the team would accurately create the 

application prototype. The prototype development stage consisted of building the main 

foundation of the application, then attaching the different social media feeds to the 

foundation of the application. The remaining portion of the prototype phase was testing 
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the application, and gathering feedback. The feedback was used to create more 

enhancements for the prototype. The UI design phase was centered on gathering feedback 

from users about the current graphics, then implementing new UI design changes that 

matched the user’s feedback. The final category was preparing for the iTunes App Store 

release. The team spent several weeks testing and configuring every requirement Apple 

has for its app review process. 

 

4.2 Project Resources 
 
4.2.1 Software 
 
Xcode - Is the integrated development environment for developing all applications for 

iOS application in Objective C. Xcode is only OSX compatible, and it provides the 

ability to debug, compile and run simulations of our application. Overall this is the only 

tool that is allowed for developers to develop iOS applications. 

 
API – Twitter, Foursquare, Google Maps, and Yelp API’s will be used in the 

development of the project. Each one is compatible with iOS and Objective C. With the 

use of these RESTful API’s the application can pull data from the respected API’s and 

utilize all of their unique syntax and code. 

 
Adobe Photoshop CS5 – Is an image editing software that will allow the developers the 

ability to create the application logo, and any future image modifications. 
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4.2.2 Hardware 
 
Apple Macbook Pro - Both of the developers own a 13 inch Macbook Pros that are 

running OSX Lion. Xcode will only work on machines that run OSX operating system. 

 
Apple iPad – Both the developers own an iPad, one is the first generation and the other 

developer owns the second generation. The iPad will allow the developers to test the 

application and use it for overall user testing for individuals who don’t own an iOS 

device. The developers can only test iOS applications on iOS devices.  

 
Apple iPhone 4(S) - One of the developers owns an iPhone 4S and the other owns a 4. 

This allows the developers to create and test applications. The developers can only test 

iOS applications on iOS devices. 

4.3 Budget 
 

A majority of the costs for the application had already been purchased before the 

start of the project. Both of the MacBooks’, iPads, and iPhones were developer purchases 

before the start of the project as shown in Table 1 below. This has allowed us to have a 

zero dollar cost for the hardware. 

 

Table 1 Hardware Budget 
Hardware Budget Costs 

Apple Macbook Pro $0 (Pre-existing equipment) 

Apple iPad 1, 2 $0 (Pre-existing equipment) 

Apple iPhone 4 $0 (Pre-existing equipment) 

Apple iPhone 4S $0 (Pre-existing equipment) 
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The only costs incurred was in purchasing software and licensing as shown in Table 2 

below. The IDE, Xcode software used to develop iOS applications is free for all OSX 

owners. The one cost that is associated with Xcode is the Apple Developers Account; this 

is a yearly subscription for app developers who want to port their applications from the 

simulator in Xcode to iOS actual devices. The Developers Account is a yearly renewable 

cost. The other cost is the purchase of Adobe Photoshop CS5, which can be purchased at 

a discount from the university bookstore. 

 

Table 2 Software Budget 
Software Budget Costs 

Xcode $0 

Social Network API’s $0 

Adobe Photoshop CS5 $50 

Apple Developer Account $100 

GitHub Repository Account $35 ($7 recurring monthly) 

 

Budget costs for this application will come from the developers themselves, there 

will be no funding from outside contributors. 
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5 Proof of Design 
 
5.1 Application Settings 
 
 Upon initial launch of the SyncMei application, the user will be shown the 

SyncMei launch page as shown in Figure 7 below. The loading page serves as a 

placeholder to convey to the user that the application is launching. Once the application 

has loaded completely, the user will be prompted to allow the application to use the 

devices location services to locate the user as shown in Figure 8. Once the user selects 

“OK”, they will be able to make initial setup changes as shown in Figure 9 below. 

 

 
          Figure 7 Splash Screen  
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       Figure 8 Location Services 
 
 

 
           Figure 9 Initial Setup 
 

The first time the user launches the application, the user will be presented with an 

“Initial Setup” menu as shown in Figure 9. This setup menu is unique because it is an 

initial setup screen that offers the user instructions to set the application up for use. The 

initial setup screen gives the user the option to connect to their Foursquare account, 

which is optional, but is encouraged to provide the user with more information about 
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local businesses in their area. The user can also change the radius, which is used to 

perform searches for businesses based on the distance from a quarter mile to ten miles 

from the users current location. SyncMei also provides a method to provide the 

developers with feedback about the app through their iOS native email client, by pressing 

the “Send Feedback” button. Lastly the setup screen provides the user with a button to 

show the map and businesses surrounding them by pressing the “Show Map” button. The 

next time the user navigates to the settings screen they will notice that the instructions 

have been removed and the navigation bar at the top of the screen reads “Settings” as 

shown in Figure 10 below. 

 

 
        Figure 10 Settings Screen  

 

SyncMei employs the OAuth 2.0 protocol to authenticate users to their social 

media accounts. Using OAuth 2.0 allows SyncMei to authenticate a user to Foursquare 

without storing the users username and password. When the user taps on the “Connect to 

Foursquare” button as shown in Figure 11, the user will be directed to a Foursquare 
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authentication site. The devices native web browser, Safari, initiates the Foursquare 

authentication site. The user will then be presented with a request which will allow 

SyncMei permission to pull data from the social media account as seen below in Figure 

11.  

 

 
Figure 11 Foursquare Authentication 
 

 

Once the user reads the Foursquare permissions dialog and agrees to the terms by 

pressing the “Log In” button they will be prompted to provide their account credentials as 

shown in Figure 12.  
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Figure 12 Foursquare User Credentials 
  

If the users credentials are correct and the user is successfully authenticated, the 

user will be returned to the SyncMei setup screen and the “Connect to Foursquare” button 

will be replaced with a caption that reads “Logout of Foursquare” as shown in Figure 13. 

 

 
Figure 13 Foursquare Logout Button 
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If they users credentials are incorrect, the user will receive a message from 

Foursquare that their username or password is incorrect, as shown in Figure 14, and the 

user will have to try again. 

 

 
  Figure 14 Incorrect Credentials 
 
 
 If the user does not have a Foursquare account and they wish to sign up for one, 

SyncMei has a process to allow the user to do so within the application. In the top left 

corner of the navigation bar there is a button, which reads “Signup”, as shown in Figure 

14. The “Signup” button directs the user to the Foursquare mobile device sign-up page as 

shown below in Figure 16. 
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Figure 15 Foursquare Sign-up Screen 
 
 

Once the user has completed making all initial setup changes, the user can select 

the “Show Map” button as shown in Figure 16. 

 
    Figure 16 Go to Map Settings 
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5.2 Map View 
 

The map screen as shown in Figure 17 below provides the user with a visual of 

their current location as represented by a blue dot, and annotations, represented by red 

pins, for businesses based on a category selection. The map provides the user with a 

quarter to five-mile radius view of their current location and allows the user to zoom-in 

and zoom-out the map by using the pinching gestures with their fingers on the screen. 

 

 
           Figure 17 Map View  
 

From the map view, the user can select a new category by selecting the category 

button in the bottom navigation bar. When the user selects the “Category” button, they 

are presented with a wheel-style picker containing the categories Food, Drinks, Coffee, 

Shops, Arts, and Outdoors. Each category has its own sub-categories to give the user a 

more granular search as shown in Figure 18. When a user selects a new category on the 

left side of the category picker, the right side, containing the sub-categories, updates 

dynamically as shown in Figure 19. 
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      Figure 18 Category Picker 
 
 

 
   Figure 19 Subcategory Picker 
 
 
 Once the user has made their category and sub-category selection and they press 

the “Done” button, the map will update showing the user only businesses in the category 

and sub-category that they selected. The title at the top of the screen will also update to 

show the user the category and sub-category they have selected as shown in Figure 20. 
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 Figure 20  Business Title Update 
 
 
 Once the user has selected a category and sub-category, the user has two options 

to discover local businesses. The user can tap on one of the red-pins on the map to view 

the business name and phone number as shown in Figure 21, or select the list view to see 

a list of businesses sorted by distance as shown in Figure 22.  

 

 
Figure 21 Map View Annotations 
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     Figure 22 Business List View 
 

 

5.3 Details View 
 
 Selecting the blue arrow in the map view annotation or clicking on a table view 

cell in the list view will present the user with a detailed view containing an overview of 

information about the business they selected. This information includes the business 

name, number of Foursquare check-ins (user must be logged into Foursquare), tweets, a 

Yelp five star rating, menu, and a call button as shown in Figure 23. 
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 Figure 23 Business Details View 
 
 
 From the Detail View, the user can choose to view the tips their friends and the 

public have left about the business by clicking on the Foursquare icon. Tips that the users 

friends have left will show up at the top of the list followed by tips left by everyone else 

as shown in Figure 24. 

 

 
 Figure 24 Foursquare Tips View 
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 Public Tweets about the business can also be viewed by selecting the Twitter icon 

from the Detail View screen as shown in Figure 25. 

 

 
          Figure 25 Twitter View 
 
 
 Yelp data provides users with helpful reviews about the business, a five-star 

rating, and directions. Users can view information provided by Yelp by selecting the 

Yelp icon on the Details View screen as shown in Figure 26. 

 
             Figure 26 Yelp View 
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The Details View screen also provides a menu button that when pressed displays 

the business menu if one exists, as shown in Figure 27. 

 

 
       Figure 27 Business Menu 
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6 Testing 
 

Testing was one of the most important areas of focus during the prototyping and 

production timeframe. Understanding how the end-user would interact with the 

application helped to identify areas of improvement. The team first tested the application 

to ensure proper data was being received from Foursquare and that the Map View 

displayed the correct annotations, radius and zoom functionality. Further data testing 

included verifying the correct information was being received from Twitter and Yelp. 

Testing ensured that the application displayed the proper indicators and warnings to 

notify users that an error had occurred, or that the application was processing 

information.  

 
After successfully building a working prototype the next phase was providing test 

users with the prototype version of the application. Apple provides a provisioning portal 

that allowed the developers to provide access to the application to up to 100 different user 

devices. After providing distribution profiles out to friends and family, the team had the 

users test the application and provides their feedback by using the built-in feedback 

option in the application. The feedback option in the app allows users to provide direct 

feedback to the developers by sending an email to the SyncMei Team. This series of 

testing provided metrics and an opportunity to see how users reacted to the app. 

 
The next phase of testing was centered on the User Interface Design. These 

processes involved looking at different applications on the market and finding patterns of 

success and failure from a User Interface Design. After creating a generic color schema 

and graphics, Ian Donahue a friend to the team, helped provide design tips for the badge 
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and loading image. The tips and suggestions allowed for a more professional design that 

was centered on appeasing the users in a simple and consistent format. 

 
The final phase involved testing every aspect of version 1.0 before it was 

submitted to the Apple iTunes Store. In order to get a better idea of the apps performance 

outside of greater Cincinnati, the team provided colleagues from Cincinnati and Nashville 

Ad Hoc production releases to test the accuracy of the returned results. The following 

table (Table 3Testing Data) outlines all the different use cases used in the testing of 

SyncMei: 
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Table 3 Testing Data 
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7 Conclusion 
  

In conclusion, the SyncMei Team has been able to successfully capture the 

essence of the problem statement and proposed solution by creating an iOS application 

that combines location services with social networking technologies. The team exceeded 

its expectations by creating a fully marketable application that can be downloaded by 

visiting the Apple iTunes App Store. Originally if a user wanted to learn more about a 

business or location they would have to use a number of applications: Yelp, Foursquare, 

Google or Twitter. SyncMei integrates location services with Google Maps, Yelp, Twitter 

and Foursquare to help users save time and discover new businesses and venues in their 

local area. 

7.1 Recommendation 
 

The SyncMei Team has only one recommendation. The team would appreciate 

end users who download the application to continue to provide feedback, whether 

through the application or leaving a review on the iTunes App Store. SyncMei was built 

upon user feedback and suggestions. Future recommendations and feedback will continue 

to drive and enhance SyncMei. 
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